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Fukushima Mimpo
21 September, 2006
Cire: 302,724

(summary translation)

“Fashion week in

The third “Japan Fashion week from Tokyo” which is to target of delivering fashion
trends in Japan to the rest of the world was held in Tokyo from 4t to 8th September.
Since last year, the event takes place two months earlier than in the past, responding to
the fast moving fashion industry in recent years. Some 40 brands participated for the
Spring-summer collection 2007,

From girlish, erotic, preppy to bugger-like, the styles that the designers would like to
create vary.

The Theater Products style connotes good old day’s modern girl look with pastel colours.

Dress Camp boasts about its excessive ornament.

For menswear, Satoru Tanaka presents smart pleasure-seeker type of suits while
Taishinobukuni’s clothes look coarse. Thus, the fashion trend for younger male are

segmentalizing day by day.

Participating designers are competing with their uniqueness but Uniqlo, who specially
participated this year, presented autumn-winter collection 2006, those of which are

pragmatic so that they could meet everyone’s needs.

At the show, races and ages of the models were varied in order to appeal to wider
audience. Some clothes were produced by JFW associated designers, the idea of which
showed intention of fusing creativity and popularity.

Also, some participated companies such as a mobile carrier released their new products

in the form of fashion show. Also, Swiss foreign ministry affiliate organization hosted
a fashion show, which reflects that the interest towards JF'W is mounting from people
putside the Japanese fashion circle.




